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SCORE
DeAnna Akers knew how to crust lamp chops with herbs and
braise barbecue ribs with root beer, but she did not know how to
prepare a business plan or much about marketing. So when she
and her chef-partner Aaron Hervey wanted to turn their catering
business into a restaurant in 2003, they knew they needed help.

They found it from SCORE, an organization of retired executives
who volunteer to help young entrepreneurs gain knowledge and
avoid common missteps. For the next several months, Akers and
Hervey teamed up with Joseph Freedman, a retired executive
vice-president from Sterling. They worked on a business plan, put
together a financing package and developed an affordable but
never-mundane menu.

Crave opened on East Market Street in downtown Akron in the fall
of 2005. Itis crowded most every evening, and the regularsreturn
often. The menu features a number of small plate or appetizer-
sized dishes for sharing, including a house favorite: smokad
gouda macaroni and cheese. “Their pricing is remarkable. Their
menu is terrific,” says Freedman.

Crave is one of the succass stories for the Akron chapter of SCORE.
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» Co.owners and chafs Aaron Hervey and
DeAnna Aksrs shars the rezponsibilities.
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Another is the story of Kristi Thomas, an artist-mother who
ablways drew pictures and encouraging notes on her daughtar's
brown-sack lunch bags. Soon other children in the class wanted
the loveable lunch bags too, and Thomas founded a business
—Lunchology —to make the bags.

She also found herself almost in over her head. As Marty Oppen-
heimer, a retired manager of marketing at Babcock and Wilcox
and her SCORE adviser taught her, one person can not do
it all. By working with SCORE and hiring helpers, Thomas has
increased her production 400 percent, and her bags are in more
than 250 retail outlets around the country.

SCORE is now in position to reach out to
&ven mors young entrepreneurs, thanks
to a $30,000 grant from The Burton D.
Morgan Foundation in 2006, The money
is allowing the retired executives to use
Internet and newspaper advertising to
spread the message and attract new cli-
ents. The grant also includes seed money
to open satellite locations in Wayne and
Portage counties.

JUMPSTART

In 2008, The Burton D. Morgan Foundation gramted $250,000
to JumpStart, Inc, bringing the totsl amount invested by the
Foundation to $500,000. JurmpStart provides assistance and eary
sead money for promising start-up companies in Northeast Chio.

The imestment is paying dividends. According to a Cleveland
State University analysis, JumpStart—using both private and state
money—has had a $40 million economic impact. Since 2004, the
arganization has imvested more than $5.2 millien in 19 start-ups.
Iri turn, those companies have generated neary 300 jobs.

JumpStartfunded companies include medical research firms, a
company developing a nutritional fat substitute, and a company
that sells pet health insurance.

*Through the gensrous support of The Burton 0. Morgan
Foundation, JurmpStart has been able to work with and invest
in this very promising technology company. Knotice's Perscnal
Relevance Marketing sclutions are elevating industry best
practices in one-to-cne marketing, & gold standard for most
marksting crganizations.”

- Ray Leach, CEQ, Jump Start Inc.

* Knotice from laft to right
Jonathon Grirmm, Presidant &
CFZ; William Landers, Chiaf
Tachralogy Cfficar; and Brian
Diwagan, Chisf Exacutive Officar.

“Knotice deliversintegrated
marlsting communications
acmes amail, web, mobils
and emerging interactive TV
platforms

—Ray Laach, CEC,
JurrpStart Inc.

The Burton ©. Morgan Foundation renewed its commitment to the
Fund for Our Economic Future in 2008 by pledging $150,000 to
the campaign through 2009 The Foundstion also made the last
payrnant on its inftial threevear pledge of $100,000.

Funp For Our Foconomic FUTURE

Morethan 80organizations, individuaks, businesses andgovernmeants
fram 14 counties have joinedin the effort to encourage and advance
3 focused regional economic development agenda for Mortheast
Ohie. After setting an initial goal of 330 million in 2004, Fund
leaders now hope to mise an additional 335 million to continue the
work for the next three years.



